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Make your Go Pink event famous with the help of your local press

How to contact your local media about your Go Pink fundraising activity
Local events like Go Pink are great for local and regional press as they love to see people from their area raising money for a good cause.
Local and regional media include:

· Local newspaper(s)

· Local radio station(s)
· Regional TV news programmes (BBC and ITV)

· Local listings magazines and websites
· County magazines
You can find out the email addresses and phone numbers of your local media on their own websites, which you can search for using Google or other internet search engines.
HOW TO GET IN TOUCH WITH YOUR LOCAL MEDIA
It is good to get in touch when you have finalised the activity, date, time and place of your Go Pink event, ideally two or more weeks before it takes place.  You can also get in touch after your Go Pink event has taken place, to let them know how it went. We have provided template press releases for both pre and post event below, as well as template Letters to Editors – another great way to secure coverage for your event.
What do to
1.  Ring up your local papers and find out if there is a particular reporter / news editor to send your press releases to.
2.  Send them an email with your press release (please see the template press releases for pre and post event below) explaining about your Go Pink event 
Tip! In your press release please do include the detail of your motivation for why you are holding a Go Pink event and why you have chosen to support Breakthrough Breast Cancer in your fundraising efforts. This will help the make the story more personal and will help to make it more than just a small event listing.
Tip! Don’t forget to include your contact details so they can get in touch.
3. When you have emailed the press release, do follow-up with a phone call that day to make sure they have received it. At that point you can talk more about your event with the relevant person.

4. In the week before the event it is worth giving the media a call again to remind them of the event and to see if they are able to send anyone to the event and whether they can publish details of the event again and if they would like a photo.

5. After you have had your Go Pink event, send out another press release (template post-event press release provided) via email to the media you have contacted before with a photograph of your event.
Tip! You can also promote your Go Pink event on your Facebook and Twitter pages
Go Pink Template press release – PRE EVENT

 [Insert date] 2010

FUNDRAISERS FROM [Insert place name or area] GO PINK TO HELP IN THE FIGHT AGAINST BREAST CANCER
Charity fundraisers from [Insert area] are planning to Go Pink this October to support the pioneering charity Breakthrough Breast Cancer during Breast Cancer Awareness Month. The charity supporters are raising vital funds for breast cancer research by having a [insert Go Pink event] on [insert date].
[Insert information about your Go Pink fundraising event such as the time, location, activity, approx. number of people taking part and why you fundraising for Breakthrough Breast Cancer]

[Insert name of local fundraiser] who is organising the event in [insert area] says: “Supporting Breakthrough Breast Cancer is so important because everyone knows someone who has been affected by the disease. [If you have a personal reason for organising a Go Pink event and are happy to share it, please include this in the quote]. We’re really looking forward to Going Pink this October and raising money for Breakthrough.”

Breast cancer is the most commonly diagnosed cancer in the UK and nearly 1,000 women die of the disease each month. Breakthrough Breast Cancer is leading the fight against the disease by developing new treatments, raising awareness and campaigning for better services for patients. Money raised from the Go Pink fundraising campaign will be spent on this vital research, campaigning and education work.

If you would like to organise your own Go Pink fundraising event it couldn’t be easier – for an enquiry pack full of ideas, tips and advice to make your Go Pink event a success visit breakthrough.org.uk/gopink or call 020 7025 2452
ENDS 
For more information on [insert name]’s event in [insert area], call/e-mail [insert telephone number and/or e-mail address]
For further information on Breakthrough Breast Cancer’s Go Pink campaign please contact Emily Sharman or Michelle Lowery in the Breakthrough Press Office on 020 7025 2432 or email emilys@breakthrough.org.uk
Notes to editors:
About Breakthrough Breast Cancer: 
· Breakthrough Breast Cancer is a pioneering charity dedicated to the prevention, treatment and ultimate eradication of breast cancer.  We fight on three fronts: research, campaigning and education.  

· We fund ground-breaking research, campaign for better services and treatments and raise awareness of breast cancer.  Through this work the charity believes passionately that breast cancer can be beaten and the fear of the disease removed for good. Find more information at breakthrough.org.uk 

About breast cancer:
· Breast cancer is the most commonly diagnosed cancer in the UK – nearly 46,000 women and around 300 men are diagnosed every year. 

· Breast cancer accounts for nearly 1 in 3 of all female cancers and one in nine women in the UK will develop breast cancer at some point in their lifetime. 

· More than 1,000 women die of breast cancer every month in the UK. 

· The good news is that more women than ever in the UK are surviving breast cancer thanks to better awareness, better treatments and better screening.
How to send a letter to the Editor of your local newspaper – PRE EVENT
Another tool that is an effective way to generate coverage in local and regional media and to encourage more people to Go Pink in your area is to send a Letter to the Editor of your local newspaper. 
You can find out the email address and phone number of your newspaper’s Editor on the paper’s website, which you can search for using Google or another search engine.

Getting in Touch
Using the template Letter to Editor below, fill in the brackets with your details, and then send this to your Editor’s email address. If you are unsure what the address is, you can call the paper directly and they will be able to tell you.

Make sure you include your contact details so that they can get back in touch if necessary.

Note! Letters to Editors are chosen at the discretion of the Editor, so unlike a press release, your letter does not require a follow up phone call.  

[Insert Date]

Dear Sir,

I would like to encourage everyone in [insert local area] to help beat breast cancer this October in a fun and fabulous way by Going Pink to raise money for Breakthrough Breast Cancer.
October is Breast Cancer Awareness Month and by Going Pink you can help raise vital funds for breast cancer research. 

As the UK’s leading breast cancer charity Breakthrough Breast Cancer can help you Go Pink every step of the way. Why not hold a pink dress-down day, hold a pink quiz or have a pink party?

To request your free fundraising pack visit breakthrough.org.uk/gopink or call 0207 025 2452.
Insert Name, Town, County
Go Pink Template press release – POST EVENT

FUNDRAISERS FROM [insert place name] GO PINK TO RAISE VITAL FUNDS FOR BREAST CANCER RESEARCH
Charity supporters from [insert place name] raised vital funds for Breakthrough Breast Cancer’s vital research, education work by holding a pink [insert event] on [insert date].
The [insert event] raised over [insert round sum of money raised] for the pioneering breast cancer charity, as part of their fundraising campaign for Breast Cancer Awareness Month, which takes place throughout the month of October.
[Insert name] who organised the event, said: “It was a great [day/night] and we all had a fantastic time. I’m pleased we raised so much money supporting Breakthrough Breast Cancer.” [If you have a personal reason for organising a Go Pink event and are happy to share it, please include it in the quote].
Breast cancer is the most commonly diagnosed cancer in the UK and nearly 1,000 women die of the disease each month. Breakthrough Breast Cancer is leading the fight against the disease by developing new treatments, raising awareness and campaigning for better services for patients. Money raised from the Go Pink fundraising campaign will be spent on this vital research, campaigning and education work.
If you would like to organise your own Go Pink fundraising event it couldn’t be easier – for an enquiry pack full of ideas, tips and advice to make your Go Pink event a success visit breakthrough.org.uk/gopink or call 020 7025 2452
ENDS 
For more information contact [insert name], call/e-mail [insert telephone number and/or e-mail address].

For further information on Breakthrough Breast Cancer’s Go Pink campaign please contact Emily Sharman or Michelle Lowery in the Breakthrough Press Office on 020 7025 2432 or email emilys@breakthrough.org.uk
Notes to editors:

About Breakthrough Breast Cancer: 
· Breakthrough Breast Cancer is a pioneering charity dedicated to the prevention, treatment and ultimate eradication of breast cancer.  We fight on three fronts: research, campaigning and education.  

· We fund ground-breaking research, campaign for better services and treatments and raise awareness of breast cancer.  Through this work the charity believes passionately that breast cancer can be beaten and the fear of the disease removed for good. Find more information at breakthrough.org.uk 

About breast cancer:
· Breast cancer is the most commonly diagnosed cancer in the UK – nearly 46,000 women and around 300 men are diagnosed every year. 

· Breast cancer accounts for nearly 1 in 3 of all female cancers and one in nine women in the UK will develop breast cancer at some point in their lifetime. 

· More than 1,000 women die of breast cancer every month in the UK. 

· The good news is that more women than ever in the UK are surviving breast cancer thanks to better awareness, better treatments and better screening.
How to send a letter to the Editor of your local newspaper–POST EVENT
Once your Go Pink event has taken place – why not thank your local community for their support and let them know how it went by writing to the Editor of your local newspaper. 

You can find out the email address and phone number of your newspaper’s Editor on the paper’s website, which you can search for using Google or another search engine.

Getting in Touch
Using the template Letter to Editor below, fill in the brackets with your details, and then send this to your Editor’s email address. If you are unsure what the address is, you can call the paper directly and they will be able to tell you.

Make sure you include your contact details so that they can get back in touch if necessary.

Note! Letters to Editors are chosen at the discretion of the Editor, so unlike a press release, your letter does not require a follow up phone call.  

[Insert Date]

Dear Sir,

I would like to say a huge thank you to everyone in [insert local area] for joining in and supporting our fundraising Go Pink event last [insert date, e.g. last weekend] We all had a fantastic time, and I am so grateful to everyone who took part.  

We raised a brilliant [£ insert sum raised] for Breakthrough Breast Cancer, and couldn’t have done this without everyone’s support and enthusiasm. So thank you again, and I’m looking forward to Going Pink again next year!

Insert Name, Town, County
